Contact Us

Address

1640 East Park Place BLVD, Stone Mountain,
GA 30087

Telephone

770-895-4260; 404-397-9445

E-mail
wealthyplace.investmentgrp0@gmail.com

Website

www.wealthyplaceinvestmentgroup.com

* We help multiply your seed

e With us you learn to prioritize your
exigencies

®* You work your dreams while earning WIG
bonuses

Our Etory

The Wealthyplace Investment Gre
discussion at the Monthly Men’s Fellowship of t

up (W|G) Inc. was birthed in 2007 during a
he Jubilee Christian Church Int’l, House of Glory

What started as a men's savings group in 2007 with a membership

strength of seven and a base $25 savings per member per Sunday has

grown and evolved to include women.

The first year of the group establishment
witnessed pioneer members hitting and
surpassing savings target, with substantial
interests accruing from investment in near zero
ventures. That year, we had extended loan
facility to one of us.

The success of the first year with its attendant
benefits encouraged pioneer members to open
up the platform to more men in the church. This
move brought about increased volume of
savings and dividends

Building on that, the group unanimously agreed
to include women’s participation to further
harness the power of numbers. The results of
course have been exponential with ripple
effects that have increased significantly the
economic worth and influence of WIG
members.

NOW! We are ready and equipped to take on
more! We are opening up the platform to
individuals in our larger community.

Together we can each achieve more!

Wealthyplace Investment Group (WIG) is a Limited Liability Company (LLC) registered in the

State of Georgia since 2007
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We are raising
financial giants
and industry influencers

WEALTHYPLACE
INVESTMENTGR®UP




Our VMC

Vision

To see target sectors of the business world

practice disciplined organizational success

Mission

®* To raise a generation of individuals who
practice disciplined financial management
through savings

® To create communal wealth through
strategic saving and investment leveraging
the power of numbers

®* To equip group members with kingdom
mindset to influence and transform select

sectors of the business world

Core Values

Honesty
Discipline

Hard work
Knowledge
Savings mindset
Wealth creation
Strategic outcome
Power of numbers

The WIG Tripod

The Dripping
Faucet Law

The Power
of Numbers

The 2-Phased

Strateqgy

The WIG 2-Phased Strategy

In order to harness the power of number, WIG is determined to raise its
membership to 225 in 2019 to ensure that at the least 200 will be involved

This phase focuses primarily on capital

in consistent saving

In the second phase business portfolios will be

accumulation via savings. We will however latch created mainly around our targeted interests:

on to investment opportunities adjudged to be of real estate, shipping and the airlines
industries. WIG shall identify within our
membership individuals with passion for these
key industries. Other areas as may emerge
shall be added to the three as we find lead

members with the potential, skill set, and

near zero risk by our widely experienced
investment committee.

In a few years, with consistency in this effort,
BOT shall assess the strength of our savings and
shall separate an advanced investment fund
from the total savings. The advanced investment training ready to dominate in those portfolios.
capital shall be understood by all as not risk free.

This will launch us into the second phase.-

Perks Methodology

Our Savings Programme is guided by the * The WIG portfolios lead members are
identified and trained

The WIG Credit Union established in the
firstyear

WIG business office opens with initial staff
members

dripping faucet law; a disciplined,
consistent lifestyle of saving

Members save on a weekly or monthly basis
Members can draw up to 90% of savings
anytime, no questions asked

WIG encourages members to draw from Non-memberloans begins
savings only for personal investment
purposes

This is why it is called the WIG investment
saving; not medical, education, or events
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